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Deloitte CIS’ Moscow office held its
first ever “Extra Mile” race on 19
August to raise money for
DownsideUp, a charity actively sup
ported by the member firm that works
to improve the care of children with
Down syndrome and special needs.

A total of 96 sporting philanthropists
from 24 teams rose to the challenge.
The day’s events were to be no easy
jog in the park—participants had to
climb, kayak, ride, run, and some
times drag themselves through a
number of different stages in and
around Moscow in blazing heat and
then pouring rain. A crew from RTR
Sport TV station also turned up to
film some of the activities of the day.

In July 2006, Deloitte Southern
Africa launched a book commemo
rating its legacy in the region titled
Of Ledgers and Legends The Story
ofDeloitte Southern Africa.

“The publication is not a history book
in the strictest sense but a collection
of insights into the evolution of the
profession, our member firm, and
some of the incredible people who
contributed to our success today. The
reminiscences of current and former
member firm partners recapture some
of the spirit and essence of the times,
the firms that merged over the years,
and their people,” says Deloitte
Southern Africa CEO Grant Gelink.

“The book also recognizes the sup
port of our clients who have allowed
us to make our mark in Southern
Africa by being their trusted business
advisers for over 100 years.”

The book was awarded the prize for
“Best Once-off Publication” by the
South African Publication Forum in
a corporate publication competition.
As the only professional services
firm in the competition, Deloitte
was complimented on an “excellent
publication that will be appreciated
by staff and clients and enhance
brand loyalty.”

The race began with urban photo-
orienteering. Teams were given a
photo of somewhere in the center of
Moscow, which they had to identifS’
and then go there as quickly as possi
ble. An Extra Mile volunteer was
waiting at each location with the next
photo. There were six different loca
tions altogether and most found all
the places with little difficulty; some
on foot, others on the metro, but most
via taxis. The last location was Bitsa
Park where all the following stages
of the race took place.

Stage 2 involved off-road biking
through rough and wet terrain over a
distance of between 10 and 20 km,
stage 3 involved a 5-10 km cross-

“Of Ledgers and Legends” has been
hailed as more than just a history of
the member finn. “It is the story of
pioneers in the profession who
carved the way for those who fol
lowed. It is also a reflection on how
times and technology have
changed—but how our values and
commitment to quality have never
wavered. It is a wonderful publica
tion that we hope will make each
Deloittian feel proud of his or her

country run, and stage 4 saw many
wandering around the forest trying to
navigate the orienteering stage.
Stage 5 involved kayaking—not as
easy as it sounds, as many struggled
to stay afloat—and crossbow shoot
ing. Teams completed the stages in a
different order but everyone finished
with a 1 km run around the lake to
the finishing line.

Congratulations to all the partici
pants: the first team, which fmished
effortlessly in 6 hours 55 minutes;
the All Blacks, who came in second
place; and the two incomplete teams,
which joined together and beat the
odds to come in third. Also worthy of
special attention was team “Ireland’s
Call,” who won four iPod Shuffles
for raising US$ 4,000.

The entrance fee was US$30, and
participants rallied friends, family,
colleagues, and member firm clients
as sponsors. Given that raising
money this way is relatively new in
Russia, the organizers were delighted
that the event generated over
US$12,000 for DownsideUp.

A bigger, better, and even more chal
lenging Extra Mile event will take
place next summer and hopefully
double the member firm’s target.
Next year’s group also has alleged
competition, with an Extra Mile
event being planned in Almaty.•
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heritage and appreciate the strength
behind the Deloitte brand today,”
says Deloitte Southern Africa partner
Mike Rippon, who headed up the
project team.

The book was sent to Deloitte
Southern Africa partners, staff, alum
ni, and its clients and has enjoyed an
overwhelmingly positive response.
It can be downloaded from
www.deloitte.com/za. •

In September, Deloitte Netherlands
presented Impact, its first stake-
holder report on corporate respon
sibility (CR). The report provides
insight into the policies and results
of the past year in this area and the
integrated approach aims to
improve the quality of services and
increase professionalism within its
firm.

CR is a structural part of Deloitte
Netherlands’ activities and process
es, and as such, both their bodrd of
directors and senior executives are
closely involved. The firm’s opera
tional plan for 2005/2008 incorpo
rates CR as a top priority and
includes specific key performance
indicators.

This annual report, targeted toward
internal and external stakeholders,
complements the annual fmancial
report and enables Deloitte
Netherlands to improve reporting
standards and increase organize
tional transparency, issues that are
frequently associated with financial
services providers.

Extensive research produced five
topics related to CR for Deloitte
Netherlands’ report—Integrity:
foundation of trust; Employees: the
heart of Deloitte; Excellent values
for our clients; At the heart of soci
ety; and Ecological footprint.
About 65 young Deloitte
Netherlands professionals from dif
ferent disciplines were invited to

For three days in August, Deloitte
Colombia held its annual member
firm partners and managers meeting
in Bogota. The purpose ofthe meet
ing was to exchange important
information about each of the func
tions, service lines, support areas,
and industry sectors within Deloitte
Colombia.

While the participants discussed
their main objectives and activities,
as well as the general aspects of

produce the report together in
teams, supported by experienced
professionals. These teams
researched and developed the five
topics, and the stakeholder report
reflects the goals and objectives
they formulated.

As the first Big Four professional
services firm in the Netherlands to
publish a stakeholder report,
Deloitte Netherlands proves to be a
front runner.

For more information contact
Deloitte Netherlands’ Marjet van
Zuijlen (mvanzuijlen@deloitte.nl)
or Hanneke Suurmeijer (hsuurmei
jer@deloitte.nl). •

their areas, it was with an overarch
ing awareness of the vision to be the
Standard of Excellence and the
strategy for the coming years. The
partners and managers were invited
to be a part of this initiative.

Oscar Darlo Morales. Managing
Partner for Deloitte Colombia,
explained the global aspects of the
strategy that all member firms have
started to promote and will be fol
lowing toward the decade 2010. •

Deloitte CIS Moscow office

goes the Extra Mile

Impact: Deloitte Netherlands’
first corporate responsibility
stakeholder report

Sergey Krylov, Deloitte OS, goes the Extra Mile.

OfLedgers and Legends
Deloitte Southern Africa Deloitte Colombia leadership dis

cusses the standard of excellence

Past and present members of Deloitte Southern Africa leadership, left to right,
Tim Store (former chairman), Mike Rippon (project leader), Vassi Naidoo (for
mer CEO), and CEO Grant Gelink, at the launch to member firm clients of the
highly acclaimed book on the history of Deloitte Southern Africa.
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Oscar Darlo Morales (left), CEO and Managing Partner of Deloitte Colombia,
talks to the member firm partners and managers about the vision.


